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Work Based Learning
Webcasts

Dr Anthony ‘Skip’ Basiel abasiel@gmail.com, pros@mdx.ac.uk

Dr Mike Howarth michael.howarth@mhmvr.com
Skip: 07771 998799

Mike: 07778 537 505

Information for Contributors

: 

Institute for Work Based Learning



Quality preparation is essential for a good product
Information needs to come to the producer on time.

Contributors and PAs have all the details sent well in advance.

Absolute final deadline:  the Friday before webcast date.
1) A title, four lines of blurb for each talk and your photo, ready for PR webmail distribution on the

Monday advertising the webcast to 1,000 + .
2) To get the idea how little is effort is needed see here:http://www.mhmvr.com/wbwmail
3) But the webmail text is vital PR and focus for your preparation for the interview.
4) You will be interviewed. All introduction, info and links are handled in a script. In a changeover from

one speaker to another, there will be a pause while the interviewer talks to camera.
The speaker leaves the chair, the radio mic changed and the next person is introduced.

5) A list of ten short questions with bullet point answers sent to the producer (well in advance) give you
both a chance to prepare and allow Skip to support you to sell the message develop a quality
message.

6) The 'second person' needs the same list:a photo, brief webmail outline and list of questions.
Please see the excellent results of Ed J Esche's 'second person' on MDX Play

7) Ideas for post online 'to-camera' video: Prepare a brief list of key points perhaps selling the
School's wbl facilities and second person' positive experience of the wbl experience. See the
quality that we are achieving. http://www.play.mdx.ac.uk/videos/4lxc
We are finding that interviewees do these interviews quickly as they have 'rehearsed' their theme
during the online interview.
Tips for to-camera: look at the camera or slightly off to the interviewer, wait 4 seconds before
answering, repeat the key elements of the question so it can be edited out,  duration 2min - ish:
main theme and an example, end smile and gentle gaze to camera for 4 seconds.
Please Note: from 9th Dec week each webmail has links to previous week mdx play and audio
podcasts. Extra valuable publicity!
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Adobe Connect: Online Live screen view
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The key = good organisation - the producer’s red book
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11.30 Guest arrives- run through/mic up



9
Final system check: 11.45 - live at 12 noon -1pm
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Post broadcast: Highlights record to camera

http://www.play.mdx.ac.uk/videos/4l4w
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Next webcast
content

Video links to MU
TV (scroll down)

Contact info

PR links

webcast + webmail/html email
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The concept:
1) Selling the £ 8m MODNet (Middlesex Organisational Development

Network) Project Work Based Learning message to staff internally and
businesses externally.

2) WBL Staff + Deans from each of the schools + WBL students peer to peer
advice

The production sequence:
• Phone call to discuss interview - two weeks before

• Title for webmail.

• List of questions

• Second speaker + (guest alumni?)(contact info).

• Recommended email contacts for webmail.

• Interview guide/extra advice provided

• Arrive Quad reception 11.30 - Live 12-1

• Off air post recording 15min
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Mike Howarth  07778 537 505 01992 587292

Skip Basiel   07771 9987 99  0208 441 8532

1st and 2nd Wednesday 12 noon -1pm.      Each month to July


	MDX PLAY: 


